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How companies with e-comerce
successfully challenge the win-win

relationship. 



Franchise global brands



Definiton of franchising

Form of business organization in which a company with a
successful product or service (franchisor) enters into a
continuing contractual relationship with other business people
(franchisees) operating under the franchisor‘s trade name and
usually with the franchisor‘s guidance, in exchange for a fee
and a monthly royalty payment.

World global institutions: IFA (International Franchise Association) or
EFF (Europeann Franchise Federation). 



Company-owned units with franchise units



Franchise global brands with
e-commerce strategy



Franchise global brands with
e-commerce strategy



Case: Networking equipment
e-Store
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